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FHIS—1 BN, IMMONfAHT Tl ShifdeT

Unit-1 WORK ,LIVELIHOOD AND CAREER

1 BRI JATSHIBT TR ShifawT 4
URATA], BRI IR YUl ST, BRI SHfdd! SR ASHAHN, RT § URURSG FaI S, 31
3R Siev— @I & Hag H Siex gga, Rl ok 896 &R |aftd Jo 3R WRIPR, KGBV,
Sl Az, Afer HeIfadaver & foy §afed v | SR & ufd /9ghml R giedIv, Rl
S @1 ora<T, 3fSilfdhT & fof, Sitas PIkrel, AU Yadbl BRI Siiad FERAT, B WST W
LTS UlhdT BRI (We Rebew) @R Afdear 9 s9 &1 "gd | gaHrdar
(G ) —aR¥TT 31R SfIegahd], ! & v | STHd— TRETT iR ITFHAT & A&7 |

1 WORK ,LIVELIHOOD AND CAREER

Introduction, Work and meaningful work. Work, careers and livelihood, Traditional occupation in India:
Work ,Age and Gender, Gender issues in relation to work. Issues and concerns related to women and
work, KGBV, Women Entrepreneur Organised afforts for Empowerment of women . Attitudes and
approaches to work, quality of work Life, Life skills for livelihood, and, Improving ones own work life,
Essential soft skills at workplace, Work, Ethics and Dignity of Labour. Ergonomics- Definition and need for
ergonomics, Benefits of Ergonomics Entrepreneurship, Definition and characteristics.



$PI3—2 9T, Wrel fasm sk Menfra 3

UNIT 2 NUTRITION, FOOD SCIENCE AND TECHNOLOGY

2. QIS WYor IR IAMBIRST : UATAT Hecd, e[ Hhoudi—aeR fRfhcs & I3y, aER
@ YHR—AHT JMER IR WM AER, TRADT H IRacH, TR Jg 3MER, 1o a7 & dib,
eRepTfeTe R T XieherT™ | SfifdepT @1 dINT, Briers, Sifdel & Jae |

2 CLINICAL NUTRITION AND DIETETICS:-

Introduction Significance, Basic concepts - Objectives of diet Therapy, Types of Diet- Regular Diet and
Modified diets, Changes in consistency, Feeding routes, Prevention of chronic diseases, Preparing for
career, Scope.

3.SFUINYT gl ey 3

UG, A8 |, oM Hheddly, WRA &I Ul el FAWIY, Ul ¥ Wt BIRa®,
OIyo] HaT AR | AAAT B B oy B AT, MER-AT AT AR BRI AT,
Uyl JTETRT GRePIv, 9RA H Gl WUl HRIhH, WRA T@Hlel, BRI — Syl
faeros @7 YHb1, SHfddT & FTHR |

3 Public Nutrition and Health

Introduction Significance, Basic Concepts, Nutritional Problems of India, Factors related to under
nutrition, Strategies for Dealing with Nutritional Problems, Diet or food Based Strategy, Nutrient
Based Approaches, Nutrition Program Operated in India, Health care, scope, Role of Public
Nutritionist, Career Opportunity.

4 T JEDHRYT R Hrenfra 3

URTIAT, A8, Hold Ahea-—3re faer, Wl d9eH, del Helfia), el Sde | e
IR TR ETel Yaril BT IHIdR0T, el JHWHIYN 3R UEifie! & ol o7aeasd = Ud HIerd,
SifdeT & fog Aarl, & & |

4 FOOD PROCESSING AND TECHNOLOGY

Introduction, Significance Basic Concepts-food science, food processing, food technology, food
manufacturing, development of food processing and technology, importance of food processing and

preservation, Class of food based on perishability. Classification of food on the bases of processing ,
preparing for career, scope.

5 Qe TOTaw 3] @rel el 3

URAITA], AEd, Hel Hhoddy: Wiel GRel (SfIuredr iR Hahe), Hdhe (i, s iR
SIfde), @rer HehHoT IITTY], GTel [AuTdedT, HGuUT 3R Wl JAYASTOT, W I[oresd], WTel A,
IRA ¥ e AFG g+, @l GReTl g dd AS—H 2006, @re AMG, TOET, WY, iR
AR I T ARSI G 3R FHSIA, Pl TaHRIT HHIYM, AR HBTHROT
IS, Bredd Ud Mg UH 31 H =R, [deq AR e+, el GRefl Yaed Yomeiial, S
3TN |

5 FOOD QUALITY AND FOOD SAFETY

Introduction, Significance, Basic Concepts, Food safety (Toxicity & Hazard),Hazards (Physical, chemical
and biological),Food infection, Food intoxication, Contamination and Adulteration, Food quality, Food
standards regulation in India-FSSA (2006), International Organization and agreements in the area of Food
Standards, Quality, Research and Trade, Codex Alimentrius Commission, International Organization for
Standardization, Difference between codex and ISO. World Trade Organization, Food Safety Management
Systems, Good manufacturing practices (GMP),Good handling practices (GHP),Hazard Analysis Critical
Control Points (HACCP), scope , career opportunity.



FPIE—3 AT fAer 3R wRaR® areags

UNIT-3 HUMAN DEVELOPMENT AND FAMILY STUDIES

6 URMS Frcarael s@He 3R R 6
A8, JoMd Wdeudrg, 3. 9L ¥l s@ dAriedll fugla Sifder & forw darler
&, SNfAPBT & 31T

6. Early Childhood Care and Education. Significance, Basic Concepts, E.C.C.E. Guidelines.
Preparation for Career, Scope, Career Opportunities

7 ¥, Al SR g9 @ T weraT wami, Sl iR SRl ST aeed 6
AEWd, o Hhedd] |, d2ai &) FAGTeiedl & BRI, HRINT HRIHH R dedi & oy ygal:
MSATSITE |, UH3NTH 9T 7Ifd, F2al & oy ITere, axid TSV, Jaril &l FdaTierd & HRT,
YRA H JaT SRIHH-RTEI FdT AT, OSSR a1 W Wadh AToi1, AIERidh BT DT UicdTs T,
THIST YUS TIgS, ICAVSH YAl BRIHH, TSR THAT Bl UIedTe | o7l & HdaTiiad &
BRY, g1 & ol Ho HRIHH, SfdHT & (T TR STHDIeTe, HRNAD B, DT & |

7 Management of support services, Institutions and programmes for children, youth and elderly -
Significance. Basic concepts. Reason of children's Vulnerability, Institutions, programmes and initiatives for
children. ICDS. SOS Children’s Village. Children’s Homes. Adoption. Reasons of Youth's Vulnerability,
Youth programmes in India- NSS, The national service volunteer scheme, Promotion of adventure, Scout &
Guides, Common wealth youth program, Promotion of National Integration Reasons of the elderly
Vulnerability, Programs for the elderly. Preparing for a career Scope.

HNT—2 (part-2)

FhIS— 4 : T AR IRy

UNIT 4. FABRIC AND APPAREL

8 9% vd Ry & forg f¥emmga 4

DESIGN FOR FABRIC AND APPAREL

URATAT, el | Hehou], fSOigs & I« T, T RIGI, 37 A1 e 17 goel, garac
( CHIeR ), X@N, MHR, Ued| S & Ngic: 3/guId, Ager, sfafidl, AHeId | HRa”
EISRINACIREE

8 Introduction, Basics, Concepts, Elements of Design: Colour, Colour Theory, Colour Schemes or Colour
Harmonics, Texture (texturing), Line, Shape or Forms, Patterns. Principles of design: Proportion, Balance,
Emphasis, Rhythm, Harmony, Composition. Preparing for career ,Scope.

9 BI feugH &R @R 3
URATIAT, H8cd, Hed HHUAN : B WaEell —hIE, el IRIR BIE, RREEd
(i) ell, BeM BT [APHM, BIF BT bs — Wid, BIF =, HIF AR, HIF & G
TS, HRIX BT IR BRI &7 |

9 FASHION DESIGN AND MERCHANDISING

Introduction, Significance, Basic Concepts, Fashion terminology —Fashion ,Fads, Style, Classic. Fashion
Development. France-The centre of fashion, Fashion Evolution. Fashion Merchandising. Preparing for a
career, Scope.

10 el # a6 B @ 3R EREE 3
URATIAT, Hed FHeaTg, gals & SUDHRYT, @M & UGV, TN /U AT, FATG  SHifdenr
& forg U, B & |




10 CARE AND MAINTENANCE OF FABRICS IN INSTITUTIONS
Introduction, Basic Concepts. Washing equipment. Drying Equipment and process. Ironing & Hot
pressing, Institutions, Preparing for a career, Scope.

SHIE—5 A Y&

UNIT-5 RESOURCE MANAGEMENT

11 3nfeed yeee 4

U], A8 Hold |hoddy, 3Mfed SEn, i I @ Savei—3iiTHa g4 3fawel
SITHT 3G, HR W MO, U [ ETed & offaed Uaed H |affefdiad T, e
BT, e T I, T8 awel AT & HIffe] & IRGIIE, SR, SIfddl & J7aER
|

11 Hospitality Management -Introduction, Significance, Basic concept, Hospitality Industry, Stages of
guest cycle - pre-arrival, Arrival stage, Occupancy Departure. Departments Involved in Hospitality
management of an organization Front office, Housekeeping department, Staffing pattern of housekeeping
department , responsibility of housekeeping Department personnel. Scope, Career opportunities.

12 SUHIHT R iR <HReqor 6

ORI, AT fRrem 9 HRev &1 A8, HoT¥d HHUANE, ST BdTE, ST FIBR,
IO BIRH, SUATGIT AT GRT, IUAIDT D1 T FHRIY: ERI I[ured], fAdae, es
ST, SR &7 31T, 31qel a1 Ffe gof SMeRY, ITed dle 3R #1Y, UHEIvIS Adhel IS,
IR BT i & oy f[Se! Fdud Ao, Halell & Fae § STHa TN, 9IiaRo &
el SeTed AR W SUHNT, IUHIhI FREUN A (AT 1986, Iu4Ia AfHR (1)
qRaTT BT DR L(2) Gea by 9 B SR | (3) W BT SRBR SR (4) A S B
PR, Rrerad AR &1 JfhR IR IuHGdT e &1 AR R | SIS BT ATTHIHRIT-3TS.
U318, 1, GITHID,  TH.UL3N, JodTdh, Richi®, &letdid, SHMID, FSSAI | ISTARDI & I
SHIHT & TR SHfddT & oIy Mawad HIered, By & |

12 CONSUMER EDUCATION AND PROTECTION

Introduction, Significance, Basic Concepts: Consumer Products, Consumer Behavior, Consumer
Forum, Consumer Footfalls. Major consumer problems: Poor quality, adulteration, high prices,
lack of information, incomplete or erroneous information, incorrect weighing and measurement,
Duplicate products, Eco Friendly Production according to environment & Green Consumption
Consumer protection Act (CPA) 1986, Consumer rights (1) Right to safety, (2) Right to be
informed, (3) Right to select and (4) Right to be heard, (5) Right to seek redressal and Right to

Consumer Education. Standardization of Products: ISI Mark, Agmark, F.P.O. Woolmark,
Silkmark, Hallmark, Ecomark, FSSAI. Consumer responsibilities, skills required for career, Scope

$HS —6 R V4 AR
UNIT -6 COMMUNICATIONS AND EXTENSION

13 faprg HaR der yzeIRar 4
URATA], WEd, JoMd Hdeudny, e, e uFeiiRdar, e Wer, s Red gaaud

(RRE)—1. 31 2. AT 3R IS 3. G&OT ARFH 4. AT IR AR U= (Fredie)
39 &9 § SNfddT & foIU S 3R BIeTa—sHIcH® BT, db-ild] BIeTel, U B Bl &TqdT,
fafde A9El & A1 B HRA DI &Hal, 9 qAT HHISR DIV, [THRT R d drderd iR
SHA®T & a9 |




13 DEVELOPMENT COMMUNICATION AND JOURNALISM

Introduction, Significance, Basic Concepts: Development, Development Journalism,
Development Communication, Red Ribbon Express (Rre)-1. Campaign 2. Radio and Television
3. Print media 4. Information, and Communication Technologies (ICTs) Knowledge and Skills
required for a career in this field-Cognitive skills, Technical skills, Questioning ability, Ability to
work with diverse groups Language and computer skills. Scope and Career avenues in
Development Communication

14 Ffda |owor qen SeHS 4
URATIAT, H8<d, Jold Adheddry, FIfd |uyer, s, Fofa |Suwe & ga6r, S9ud ©
Uhr, SHdYS ARl & yqge &F, SHdue & Ard RIgrd, AidRe FUYl, drel [uy,
AT I AR & <7 w89, JMavdd A Ud Bierel, |UNUT & forg HIRNfTET w1 SuhnT
BRI |

14 CORPORATE COMMUNICATION AND PUBLIC RELATIONS

Introduction, Significance, Basic Concepts. Corporate communication, public relations, corporate
communication functions, public relations functions, major areas of public relations, seven
principles of public relations, External communication, two major areas of communication
activities, Essential knowledge and skill required , scope.
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Examination 2026-2027 Home Science (Practical) Marks Distribution

fasg @I : 18
SUBJECT CODE — 18
PeT & 12
CLASS - 12
HG:4T0E 30 3P
TIME: 4 HOURS 30 MARKS
1. R (5 3ip)

Project
2. 97 Afh & Y A=Y ABR BT g5 AER H gRafid BT B T BT TAR B FNET Tebar |
(6 si)
a1
W—ReR (2—6 TY) U HRIHA & oy fHd U qRe Ao &l e iR T |

Modification of a normal diet into a soft diet for an elderly person. Prepare a modified dish.
Or
Development and preparation of a single supplement meal for a pre-schooled (2—6 years)
nutrition program.

3. f=faRad & & B T & IRAfd 9ReT0T BT SUANT HRd HATIE! B UgHE d—
g o, A B ORI, [IgT Blell 7, skl USSR}, g, B 1) (2 3f®)




Identify adulteration using chemical testing in one of the following -
Pure ghee, tea leaves, whole black pepper, turmeric powder, milk, asafoetida.)
4. 39 ST dFHNDI BT ITANT B TH TAT IR I
<Tg R S8 /91 /<l fUifeT | (4 i)
Prepare a sample using applied textile design technique tie and Dye / batik / block printing.
5. 9%c Il dUs A AT 1 U 0T BT BT |
SfeTU, ool BT STl RITe) foraReds, A, dr! | (2 3f®)
Remove any one stain on white cotton cloth

Ball pen, curry, oils, inks, lipsticks, tea, and coffee.

6. FRIR [IHYA TS UICaE & oy iihele / Uhere fhedl w1 faafea o

fr=forRed # & va— (5 3ip)
P) SUHRHT H=efoT SrfAf e (i)

Develop leaflets / pamphlets for consumer education and protection on anyone
One of the following -

(A) Consumer Protection Act (CPA)

(B) Consumer Responsibilities

(C) Consumer Organization

(D) Consumer problems

(E) Standardisation marks (Any two)

7. U Brd qRaer (eidd Rers) (5 3im)
Experimental work book (Practical record)

8. Wit (2 3i®)
Viva-voca
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1. IOt ARF & foIY TRA AER & oy A JAER BT [ |

2. 9IYOT BRIHA & oIy R Wrer gerl &l f[aarT iR Tan |

3. U A8 & foly Whel H b hol dheld I fe—s Hid & oy Tab L @1 IS 917 |

4. U TP WTEl IATE Bl f$9Ie, TR HRAT 3R SHBI Hedldhd BT |

5. @ fAeidae & ol oceAs qRIeToT gg =1, a1 @ Ui, |Igd Hlell 74, goal UrSsy, qY, BT |
Nutrition, Food Science and Technology

1. Modification of normal diet to soft diet for elderly person.

2. Development and preparation of complementary foods for nutrition program.
3. Planning a menu for a school canteen or mid-day meal at school for a week.
4. Design, formulation and evaluation of a processed food product.



5. Qualitative test for food adulteration: pure ghee, tea leaves, whole black pepper, turmeric
powder, milk, asafoetida.
299 e &R TRaR® =
6. 9 H g / fHuRl / 9Ol & fog AMifoie U 9 URifTe dawil &l 9 & & forg o
U FRIeTor FErIar ol AN SR SUANT |
R w0 ¥ S 3R WeEfl Al &1 ST axa gz @ forg fedl & Radie & Gt (S9 STo)

Human Development and Family Studies
6. Preparation and use of any one teaching aid to communicate socially relevant messages to

children / adolescents / adults in the community.
Preparation of one of the toys for children (age appropriate) using locally available and
indigenous materials

3HUS IR uRu™
7. AR ¥ TSOIS @il &1 SUANT B Y AT GAR B, €T3 R T8 /difed /=i BT |
8. AHE Jil PUS H AT TRE S AN BCU—HeH, Heoll, I, WATEl, [oraRed, =g iR B!

Clothing and Apparel

7. Tie and Dye/Batik/block printing of a single article using applied textile design techniques.

8. Remove different stains from white cotton cloth - pen, curry, oil, ink, lipstick, tea and coffee.
4 9RYTH Y&

9. fFr=ferRea # & fell o R SUMRET e SR WRefor & forw U U= / udd AapRid ey—) SUHRHT HReTor
=\ (CPA)
(@) SwHror RiereRa (@) ST W16 () SusHIhT WA

Results Management
9. Develop a leaflet / leaflet for consumer education and protection on any one of the
following-Consumer Protection Act:-

(a) Consumer Responsibilities b) Consumer Organization c) Consumer Problems
5. WAR iR faER
10. BIdd, R, Henfier 8k ana & Ao # foft va e /fear/ geagife @ifsar @1 faveyor aiv
7 |

Communication and Extension
Analysis and discussion of any one of the print / radio / electronic media in terms of focus,
presentation, technology and cost.
6. RIS
frr=forRad & & @18 +ff U TR BT edd iR qedidh fhar ST anfay—
1. @ & &8F § UBIPpd AMaNIS AEMRT, TNoT / WY BRIHA HT 3edd+, s dad 3
(@) FIFHT & LI (@) Bidal G /ARl (1) S & dR—ada
2. Af=T wIpd TRl & fou ¥R & A= el &1 STIM o UIve], @R 3R Sila $Ierd & folg

ool 1 Ut H<e BT ST 9917 |
3. YBRST 3R <lgdt IH&R & are fdl Y ufg wRivea @re ugref &1 aderor |

Project
Any one of the following projects should be evaluated and evaluated-



1. Study of integrated community-based, nutritional health program in its own field, with
reference to-

(A) Program objectives (b) Focal groups / beneficiaries (c) Modes of implementation
2. Planning any five messages for nutrition, health, and life skills using different methods of
communication for different focal groups.
3. Market survey any five processed foods with their packaging and label information.
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